DANICA NUESTRO-GALDIANO

integrated marketing » media creative ¢ visual storyteller « project management

CONTACT

4 contact@ourdanica.com
in linkedin.com/in/danicanuestro

STATEMENT

Highly skilled in integrated marketing with
over 6 years of experience in hospitality, music
and entertainment. Strong background

in concerts, branded shows, tour and

festival promotions, collaboration with

key stakeholders, and driving exceptional
ticket sales. Proven success in managing
budgets, optimizing media placement, and
achieving significant event growth and brand
recognition. A results-oriented professional
with strong project management abilties,
communication skills, creative thinking,

and track record of success in the dynamic
hospitality, music and entertainment
industries. Ready to contribute strategic
insights and marketing expertise to elevate
all concert, branded show, one-off, tour and
festival experiences to build meaningful
connections between artists, fans and brands.

SKILLS

¢ Integrated Marketing

¢ Paid Media Strategy

¢ Campaign Development and Execution

¢ Project Management

¢ Comprehensive Marketing Reports

¢ Budgeting and Financial Management

¢ Analytical Thinking and Data Analysis
APPLICABLE
SOFTWARES AND
PROGRAMS

¢ Adobe Creative Suite (Photoshop,
Illustrator, Premiere Pro, AfterEffects,
InDesign, Lightroom)

¢ Asana, Smartsheet, Airtable
¢ Ticketmaster/TM], Frontgate,
SeeTickets, Eventbrite

¢ Hootsuite, Sprinklr, Mailchimp

¢ Capcut, InShot

¢ WordPress, Wix, Shopify

¢ Google AdWords, Google Drive
EDUCATION

San Diego State University
Bachelors of Arts, Applied Arts and Sciences
(B.A.S.c) in Art, emphasis in Multimedia

EXPERIENCE

Insomniac Holdings, LLC - Calabasas, CA
Marketing Campaign Manager, Festivals | July 2024 - Present

¢ Currently managing 365 marketing campaigns for Insomniac's flagship festivals: Nocturnal
Wonderland, Beyond Wonderland Southern California, Beyond Wonderland Chicago, and
Beyond Wonderland at the Gorge

¢ Applied project management, media planning, and budget optimization strategies to deliver
Beyond SoCal's most successful year yet: setting new records in ticket sales and surpassing
100,000 attendees in a single day

Senior Marketing Campaign Specialist, Branded Shows | January 2024 - July 2024
¢ Oversaw marketing for Insomniac's longest-running bass brand, Bassrush, where 70% of Q1
and Q2 shows combined were at sellout
¢ Delivered highest-ever attendance and sales for Forbidden Kingdom Festival in Orlando, FL
¢ Effectively curated and targeted content strategy that garned over 15-million views, 3-million
likes and 120-thousand saves across Instagram and TikTok in 2024

Marketing Specialist, Branded Shows | July 2022 - January 2024

¢ Achieved 177 sold-out campaigns for Bassrush-presented concerts, one-offs and branded
shows in 2023, marking a 57% increase in sold-out shows from the 2022 year

¢ Spearheaded the marketing for Bassrush’s first ever North American tour co-promotion with
Live Nation with Subtronics’ Antifractals Tour, grossing $5.2 million and sold 115,000 tickets
over 40 confirmed shows according to Billboard Boxscore

¢ Ledthe charge in crafting and executing influential marketing campaigns for major festivals
including Forbidden Kingdom, Basscon: WASTELAND, and Apocalypse: Zombieland, where
Apocalypse was established as the premier bass festival in Southern California

¢ Led the marketing campaign for Kaskade and deadmaub: Kx5 at the Los Angeles Memorial
Coliseum, the largest single-day event headlined by an electronic artist in 2022

Marketing Coordinator, Concerts & Branded Shows | December 2021 - July 2022

¢ Contributed significantly to the success of major artist headlining shows, including Excision’s
The Stadium and Armin Van Buuren's A State of Trance (ASOT) 1000 event at Banc of
California Stadium (now known as BMO Stadium), in addition to Above & Beyond's sold-out
Group Therapy 500 Weekender at Banc of California and Exposition Park

Ice Box, LLC - San Diego, CA
Creative Director | July 2019 - October 2024
¢ Reported directly to the Founder and Director of Operations, guiding this small business
through both organic content strategies and paid media campaigns to drive brand growth

Good Time Design, LLC - San Diego, CA
Sr. Graphic Designer | October 2021 - December 2021

¢ Developed and executed the brand design of Go Go Amigo, the South-of-the-border inspired
restaurant and bar at Liberty Station, by designing all logotypes, menus, digital and print
advertisements, and more

¢ Innovated marketing designs for company’s clients and venues by implementing visually
animated approaches to their digital marketing materials within extremely tight deadlines

Graphic Designer | July 2019 - October 2021
¢ Lead the brand design of locals-driven restaurant, bar and live music venue in the Westhaven
community of Franklin, TN, envisioned by company CEO, by developing primary logo, menus,
digital and print advertisements, and more

¢ Promoted from Junior Graphic Designer to Mid-Level Graphic Designer in less than a year of
employment with company

Festival Squad, Inc. - Remote/Global
Chief Marketing Officer | January 2020 - October 2021

¢ Directly reported to the CEO, held accountability for all-encompassing marketing plans,
partnership development, and client/audience retention

¢ Established official company guidebooks for onboarding Social Media Managers and
Promotions Managers, contributing to enhanced marketing strategies and elevated brand
presence nationally and globally

¢ Drove anincrease in brand partnerships and secured festival media approvals

Marketing Manager | April 2019 - December 2020
¢ Entrusted with a creative approach to all graphic assets and marketing materials, consistently
aligning with brand identity and core values
¢ Significantly elevated brand partnerships and website traffic through the implementation of
unique, creative marketing approaches



